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Day 1: Carry out your keyword research 
 
Keyword research is the foundation to targeting any traffic from any sources so it’s 
important to spend as much time on this as you possibly can. 

 
It’s the keywords people type into search engines that determine if your website shows up in the results 
pages. So the trick is to find out what are the keyword phrases people are using. Only when you 

optimize your marketing around those keyword phrases will you begin to see traffic. 
 

Here’s an online video that shows you an unsurpassed system of keyword generation using the 
Google AdWords Keyword Tool. 

 
Tip: Aim for what are called “long tail” keyword phrases because these are more specific and are 
usually used by people who are being very specific in their online searches. So whilst you might not get 

so many people finding your website with long-tail keywords they will be more targeted. 
 

Here’s a blog post I wrote recently that explains the advantages of long tail keywords in more detail. 
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Day 2: Create a WordPress blog 
 

It’s become a well known fact that search engines just love blogs and the best blogging 
platform of all has got to be WordPress. You can use your blog as a standalone website or 
as the central hub to others you might be promoting as an affiliate or be selling your own 

products from. It’s from your blog that you direct people to your other offers. 
 

There are 2 ways you could set up a WordPress blog: 
 

1. Go to WordPress.com and create an account where you have the blog hosted for you on 

wordpress.com. The downside is you can’t add your own template design or plug-in extensions. 
 

2. Go to WordPress.org and download the WordPress blog script which can be installed on your 
own website. This is the best option. 

 

If you choose option 2 from above here are the plug-ins I recommend you also install: 
 

1. Add Sig (This enables you to automatically add a signature file to all your blog posts) 
2. DD Sitemap (This helps with the search engine optimization of your blog) 

3. Recent Posts (This plug-in will display a list of recent posts which is helps SEO and usability)  
4. Simple Tags (This plug-in will creates a cloud of keyword tags which helps with SEO) 
5. What Would Seth Godin Do (This plug-in displays a welcome message to all new visitors) 

6. WordPress Stats (This plug-in provides you with in-depth statics about your blog visitors) 
7. All in One SEO Pack (This plug-in optimizes your blog for the search engines) 

8. Google XML Sitemaps (This plug-in makes it easier for search engines to index your blog) 
 

Action step: Today I’d like you to set up your blog using either of the above options 
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Day 3: Write your first blog post 
 

The more content you can write that contains your targeted keyword phrases the more 
traffic you’ll ultimately gain. Of course it can take time to build up your content and a 
journey of 1,000 miles starts with 1 step. 

 
Action Step: Today you’re going to write a 300-500 word blog post that uses your best most popular 

keyword phrase in both the title of your blog post and several times within your blog post. 
 
If this is your first blog post (I’m going to assume it is) then it should be a post about who you are and 

what people are going to get from your new blog. The best way of looking at this is this blog post is the 
foundation you’re laying to all the other content you add to your blog. 

 
Tip: When you write your blog post write as if you’re talking to your best friend. Every now and then 
reveal something personal about yourself.  

 
What you’re aiming to do is to get people to know, like and trust you. Once you’ve gained your visitors 

trust you going to start making sales on any products you recommend to them. It can take a while to 
get to this point which is why posting regularly to your blog is essential. 

 
The best thing to do is to set a schedule for yourself so for example you make posts to your website on 
Monday, Wednesday and Friday. Just as long as it’s regular and consistent. 

 
Not only with the search engines reward you with more traffic when you follow my advice but you’ll find 

it easier to build trust with your visitors. 
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Day 4: Write an article 
 

Article writing is an excellent way of gaining more targeted traffic for your website and 
establishing yourself as an expert in your market place. 
 

How does it work? 
 

You write an article anywhere between 400 and 600 words in length about a subject that relates to your 
website or blog. 
 

At the end of every article you write you include what’s called a resource box which is essentially an ad 
for your website or blog where you give a link to more information relating to your article. 

 
Here are a couple of blog posts I’ve written that will help you to write articles… 
 

5 Steps To Promoting Any Big Selling Product Using Ezine Articles 

 

10 Steps To Successful Affiliate Article Writing 

 

Action steps: Today I want you to write an article that again features your best most popular keyword 

phrase or phrases. Can you see the importance now of your earlier keyword phrase research? 
 

Also, I want you to write a signature file to go with your article. A signature file is usually just a couple 
of sentences long and tells people something about you the author. It’s also important to write your 

signature file in the third person, as if it’s someone else writing about you. 
 
To get some ideas on signature files just search through any of the articles you find here. 
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Day 5: Submit your article to article directories 
 

Once you’ve written your article it’s just a matter of submitting it to several of the most 
popular article directories. 
 

When you do this you’re placing your article in a position where it can easily be published by other 
people looking for content for their own websites, blogs, newsletters and magazines. 

 
To give you an idea about the power of writing articles if your article is gets picked up by a major 
magazine, a widely published newsletter or high traffic website you could find yourself with floods of 

highly targeted visitors arriving at your website. Even without this kind of syndication the link to your 
website found within your articles resource box will get plenty of exposure to the search engine robots 

who patrol the internet looking for good content. 
 
Action step: Today you’re going to submit the article you wrote yesterday to the following popular 

article directories… 
 
http://GoArticles.com 
http://Ezinearticles.com 

http://www.ArticleCity.com 

http://www.IdeaMarketers.com 
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Day 6: Write another blog post 
 

It’s been a few days now since you wrote and posted your first blog post. Now it’s time to 
write another post, this time focusing in on another of the keywords you’ve found. What I 
recommend doing is using the best keyword phrases you found on day 1 as themes for each 

of the blog posts you write from now on. 
 

This next blog post should be like a mini-article, again it needs to act as another foundation stone to 
your new blog. The reason for writing longer blog posts to begin with is to give the search engines the 
food they need to help them decide where your blog should appear in their results pages. Not only this 

the more content you have on your blog the more times you’ll appear in search engine results pages for 
the keyword phrases you’re targeting 

 
Action step: Write another blog post 
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Day 7: Locate forums that relate to your keyword phrases 
 

Forums can be a great way of getting your name and reputation established within your 
niche market. They give you a chance to ask questions and give help to others who need it. 
 

Just like the article you wrote on day 4 you can again use your signature file because forums are places 
focusing in on helping each other rather than promoting your products. So at the end of every forum 

post you make you include your signature file that gives away a free report or free information that’s 
only to be found on your website or blog. 
 

Action step: Today you’re going to create a list of 10-15 forums that relate to your keyword phrases. 
 

Here’s how to find them… 
 

1. Go to Google.com 

 
2. Type in your main keyword phrase and add “+ forum” to the end. So your search term might look 

like this: “digital camera + forum”, also try “digital camera + discussion board”. Just replace 
“digital camera” with your own keyword phrase. 

 
The reason why we’re doing this is because tomorrow you’re going to start visiting the forums you find 
and start answering posts to build up traffic and incoming links to your website or blog. 
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Day 8: Participate in forums 
 

From your list of forums that you found yesterday today you’re going to signup and join 
each one of them so you can add your own messages. 
 

What you’re also going to do is to post a message that introduces yourself and look through the other 
posts you find on the forum to see if there are any you can answer. 

 
As I mentioned yesterday participating in forums can be a very powerful way of establishing yourself as 
an expert and an excellent way of gaining extra traffic and valuable links to your website or blog. 

 
Action steps:  

 
1. Visit at least 5 of the forums you found yesterday 
2. Sign up to them, add your signature file to your forum profile (you’ll see this when you sign up) 

3. Post a message that introduces yourself 
4. Look for other posts you can reply to 
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Day 9: Search for other blogs 
 

Just as we wrote forum posts yesterday what we’re going to do today is to comment on 
other people’s blog posts. The advantages of blog and forum commenting are very similar… 
both help establish you as an expert and both get you traffic and back links. 

 
What we want is to use blog commenting as a way to help the search engines find and spider our blogs 

or websites. However, there is one difference that you need to watch out for. Some blogs stop the 
search engines from visiting your website from the blog comment you post.  
 

So with this in mind we need to find blogs that have the “Do follow” tag attached to them which makes 
it possible for the search engines to visit all the links included within your blog comment. 

 
Action steps: What I’d like you to do today is to use this special online tool that can locate these 
search engine friendly blogs for you. 

 
Click here for the Do Follow Search Tool 

 
Then make a list of those blogs that it finds which have the “Do Follow” tag. It’s this list you’re creating 

we’ll be using tomorrow and on other days to find blog posts we can comment on. 
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Day 10: Comment on other blogs 
 

The main advantage to commenting in other blog posts is it gets us one way back links to 
our WordPress blog or website. In my experience it’s not likely you’ll see a great deal of 
traffic coming form the comments you post in the short-term. But it does have a cumulative 

effect if you use this blog commenting tactic regularly. 
 

The ultimate goal of your blog comment is not to be promotional, the same rules apply as you 
discovered with posting in forums. The real value is in the link you can include back to you website from 
the blogs you visit. 

 
With your first blog post comments keep things simple, don’t try to be clever by including links to all 

your other websites in your blog comment. The end result is you could get banned at the very worst or 
your blog comment will just be deleted at best. So keep all your blog comments useful and friendly 
towards the blog owner and their visitors. 

 
Action step: Visit 10 or more of the blogs you found looking for blog posts you can comment on 

always keeping in mind what extra value can you add to the original blog post.  
 

Once you’ve found a blog post you can comment on add your message then move on to the next blog 
until you have at least 5 blog comments out there. 
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Day 11: Write another blog post 
 

One of the great features of WordPress is you can set the publishing date of the posts you 
write in advance which makes it easier for you to post regularly if on some days you might 
prefer not publish anything at all. Why not try this feature out, remember it’s all about lots 

of good quality content. 
 

Just as with your other blog post a few days ago it’s time to pick another keyword phrase from the list 
you created on day 1. Then use this keyword phrase as the theme for today’s blog post. 
 

Don’t forget to write in a conversational tone and don’t worry about how good your grammar is because 
it’s all about letting your personality shine through. Remember what I said earlier about using your 

writing style as way of encouraging people to know, like and trust you? This is how it’s done. 
 
Action step: Write another blog post 
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Day 12: Submitting your blog posts to Blog Carnivals 
 

So far you should have 3 blog posts written and published on your blog already, if you’ve 
done more than this congratulations you’re ahead of most other people! Today we’re going 
to chose one of your best content only blog posts and submit it to several Blog Carnivals. 

 
What are Blog Carnivals? 

 
They’re a lot like mini-events hosed by other bloggers where they publish a blog post that features 
dozens of links to other blogs all around a similar theme. 

 
What’s great about them is they give you lots of one-way links back to your blog which boosts your 

search engine rankings as a direct result. 
 
Action steps: Today I’d like you to go to your blog and pick the best blog post you’ve written that’s 

content rich and gives a lot of value. You could copy and paste it into a text document to make it easier 
for you to use in just a moment. 

 
Next go to this website here… 

BlogCarnival.com 
 
Then select a relevant Blog Carnival and complete the short form you’ll see on the page. For every Blog 

Carnival you find you’ll need to fill out this form so be sure to set aside about 2 hours to complete 
today’s traffic assignment. 
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Day 13: Build a list of ezines to submit to 
 

You’ve written several blog posts, written an article and submitted it to article directories, 
you’ve even written blog comments and forum posts. So far you’ve done really well and are 
making great progress, so what’s next? 

 
What you’re going to do now is to take the article you’ve written earlier and submit it “directly” to ezines 

publishers. This is one of the best ways there is of getting massive floods of traffic over very short 
periods of time to your website or blog. 
 

Action steps: The first thing we need to do is to locate ezines to submit our article to.  
 

Here’s how it’s done… 
 

1. Go to Google.com 

 
2. Type in your main keyword phrase and add “ezine listings” to the end. So your search term might 

look like this: “digital camera ezine listings”. Just replace “digital camera” with your own keyword 
phrase then search for this. 

 
3. What you’re looking for are directory websites that give you a list of ezines. It’s those listings you 

need to search through for contact details and if they accept articles. It might take some time to 

find what you’re looking for but it’s an extremely worthwhile assignment to complete. 
 

4. Once you’ve found an ezine that meets these requirements add their details to a notepad file and 
build up a list of ezines to submit your articles to. Repeat this process to create a database of 
ezines you can then submit your article to. 
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Day 14: Submit your article to ezines 
 

You should now have created a list of ezines that accept article submissions. It’s this list 
that can become a gold mine of traffic for you as you go through the process of writing 
articles and submitting them to ezines. 

 
Action step: Now what you’re going to do is to take your article and submit it to each of the ezine 

publishers you were able to find. 
 
Tip: Once you’ve had an article published in an ezine what you could do is to go back to them the 

following week (or month) with a new article that you’ve written just for them. If they don’t accept it 
only then submit it to article directories and other ezines. 
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Day 15: Participate in forums 
 

From your list of forums that you found earlier on you’re going to continue signing up and 
joining each one of them so you can add your own messages. 
 

What you’re also going to do is to post a message that introduces yourself and look through the other 
posts you find on the forum to see if there are any you can answer. 

 
Participating in forums can be a very powerful way of establishing yourself as an expert and an excellent 
way of gaining extra traffic and valuable links to your website or blog. 

 
Action steps:  

 
5. Visit at least 5 more of the forums you found previously 
6. Sign up to them, add your signature file to your forum profile (you’ll see this when you sign up) 

7. Post a message that introduces yourself 
8. Look for other posts you can reply to 
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Day 16: Write another blog post 
 

Just as with your other blog post a few days ago it’s time to pick another keyword phrase 
from the list you created on day 1. Then use this keyword phrase as the theme for today’s 
blog post. 

 
Don’t forget to write in a conversational tone and don’t worry about how good your grammar is because 

it’s all about letting your personality shine through. Remember what I said earlier about using your 
writing style as way of encouraging people to know, like and trust you? This is how it’s done. 
 

Action step: Write another blog post 
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Day 17: Submitting your blog posts to Blog Carnivals 
 

So far you should have 3 blog posts written and published on your blog already, if you’ve 
done more than this congratulations you’re ahead of most other people! Today we’re going 
to chose one of your best content only blog posts and submit it to several Blog Carnivals. 

 
What are Blog Carnivals? 

 
They’re a lot like mini-events hosed by other bloggers where they publish a blog post that features 
dozens of links to other blogs all around a similar theme. 

 
What’s great about them is they give you lots of one-way links back to your blog which boosts your 

search engine rankings as a direct result. 
 
Action steps: Today I’d like you to go to your blog and pick the best blog post you’ve written that’s 

content rich and gives a lot of value. You could copy and paste it into a text document to make it easier 
for you to use in just a moment. 

 
Next go to this website here… 

BlogCarnival.com 
 
Then select a relevant Blog Carnival and complete the short form you’ll see on the page. For every Blog 

Carnival you find you’ll need to fill out this form so be sure to set aside about 2 hours to complete 
today’s traffic assignment. 
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Day 18: Comment on other blogs 
 

Don’t forget that the ultimate goal of your blog comment is not to be promotional, the same 
rules apply as you discovered with posting in forums. The real value is in the link you can 
include back to you website from the blogs you visit. 

 
Be sure to keep all your blog comments useful and friendly towards the blog owner and their visitors. 

 
Action step: Visit 10 or more of the blogs you found looking for blog posts you can comment on 
always keeping in mind what extra value can you add to the original blog post.  

 
Once you’ve found a blog post you can comment on add your message then move on to the next blog 

until you have at least 5 more blog comments out there. 
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Day 19: Write an article 
 

Article writing is an excellent way of gaining more targeted traffic for your website and 
establishing yourself as an expert in your market place. 
 

How does it work? 
 

You write an article anywhere between 400 and 600 words in length about a subject that relates to your 
website or blog. 
 

At the end of every article you write you include what’s called a resource box which is essentially an ad 
for your website or blog where you give a link to more information relating to your article. 

 
Here are a couple of blog posts I’ve written that will help you to write articles… 
 

5 Steps To Promoting Any Big Selling Product Using Ezine Articles 

 

10 Steps To Successful Affiliate Article Writing 

 

Action steps: Today I want you to write an article that again features your best most popular keyword 

phrase or phrases. You can either write a new signature file or use the same one you used in your last 
article. 
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Day 20: Submit your article to article directories 
 

Once you’ve written your article it’s just a matter of submitting it to several of the most 
popular article directories. 
 

When you do this you’re placing your article in a position where it can easily be published by other 
people looking for content for their own websites, blogs, newsletters and magazines. 

 
To give you an idea about the power of writing articles if your article is gets picked up by a major 
magazine, a widely published newsletter or high traffic website you could find yourself with floods of 

highly targeted visitors arriving at your website. Even without this kind of syndication the link to your 
website found within your articles resource box will get plenty of exposure to the search engine robots 

who patrol the internet looking for good content. 
 
Action step: Today you’re going to submit the article you wrote yesterday to the following popular 

article directories… 
 
http://GoArticles.com 
http://Ezinearticles.com 

http://www.ArticleCity.com 

http://www.IdeaMarketers.com 
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Day 21: Submit your article to ezines 
 

It’s the list of ezines you created a short time ago that can become a gold mine of traffic for 
you as you go through the process of writing articles and submitting them to ezines. 
 

Action step: Now what you’re going to do is to take your article and submit it to each of the ezine 
publishers you were able to find. 

 
Tip: Once you’ve had an article published in an ezine what you could do is to go back to them the 
following week (or month) with a new article that you’ve written just for them. If they don’t accept it 

only then submit it to article directories and other ezines. 
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Day 22 and beyond… 
 

The key to your success at generating traffic is consistency and if you’ve been following this 
plan I’ve created for you this will not be a problem. In fact through everything you’ve 
learned so far you now have all the skills needed to drive traffic to any website you choose. 

 
The next step is to repeat the following assignments on a regular basis to continue the expansion of 

your traffic generation. 
 
Here’s what you need to do from day 21 and beyond… 

 
Day 22: Post to your blog 

Day 23: Submit to blog carnivals 
Day 24: Participate in forums 
Day 25: Post to your blog 

Day 26: Comment on other blogs 
Day 27: Write an article 

Day 28: Submit your article to directories 
Day 29: Post to your blog 

Day 30: Submit to blog carnivals 
Day 31: Participate in forums 
Day 32: Post to your blog 

Day 33: Comment on other blogs 
Day 34: Write an article 

Day 35: Submit your article to ezine publishers 
 
Then go back to day 22, rinse and repeat. 
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